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- Table 1. Percent Distribution of Family Planning Canvass Experience on Small Family and Con-

traception

On Small Family

Ever - Never Total
On Contraception
Ever 30.4 4.5 34.9
Never 31.3 33.8 65.1

Total 61.7 38.3 100.0

3) Troldahl, V.C. & R. Van Dam. “Face to Face Communicationabout Major Topics in the News”,

Public Opinion Quarterly. Winter 1965, pp. 626 - 634,
4) Rogers, EM. & F.F. Shoemaker. Communication of Innovations-A Cross Cultural Approach.

New York: The Free Press, 1971.
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Table 2. Percent Distribution of Women by Demographic Characteristics

Percentage .among Percentage x? Value (df)
the Active among and
Canvassers thie Inactives Significance
(N=1092) (N=1216) - level
Age .
15-24 5.3 17.6.
25-29 17.4 20.1 x? (5)
30-34 28.7 15.6 =126.5
35-39 - 25.2 16.9 P<.01
40 - 44 . . 18.6 15.8
45 -49 9.8 14.0
Total 100.0 100.0
Number of Living Children :
0 1.6 10.0
1 7.4 14.4 x2 (5)
2 21.3 18.9 =128.5
3, 27.4 17.4 P<.01
- 4 20.3 15.1
5 or more 21.9 24.1
Total 100.0 100.0
Number of Living Sons ; e
0 8.7 23.6
1 31.0 30.3 x? (3)
2 37.5 27.8 =100.2
3 or more 22.8 18.3 PL .01
Total 100.0 100.0
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BEAES [DTFh) % TEEELR] BREESY MRE & 3)d #R wel o] HE
kol Eold 4B EMETRE MHNo R Suadch. BN BEEA ot Mol 8.354
Eoll Rigdul A #15E WEER BA ele 2155455 EBolgiel zelvl HEEHIE 10
o4 1249 HEBE BIER A 17.154AE, B58S g Aol 8.1sAEE HHHL Y
L Aoz veld Aoln,

HIE KA REEHE BEESE AEREKEEC] Solddl Wi BETRAE MBMmo s Winet: i
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% & AEsu(cuttman) RE Sel st WRFAERE FHEE EFE Ea old =t
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Table 3. Percent Distribution of Women by Socio-Economic Characteristics

- Percentage among Percentage %% Value (df)
the Active among. . and
Canvassers the Inactives 'Slgmflcance
(N=1092) (N=1216) - level
Residence :
Seoul) Pusan 32.1 24.6 : : :
_Other’ cities. L 276 - 20.0. x% (3)=52.7
Eup 9.1 11.6 p<o01 '
Myun 31.2 ¢ 43.8" :
Total : 100.0 . 100.0
Education
0 . : ) . 8.3 ] 21.5 i o ‘
1- 6 . 482 L0800 Py
7— 9 ' 22.0 1897 T =1245
10-12 Lo 17,1 .- 81 .. .. POl .
13 or more® 4.4 1.5
‘Total : - 100.0 : 100.0
Living Standard
High : e -~ 186 . - 7.4 x? 2y .. .. .=
‘Middle - 29.9 22.3 =102.0 .
Low 51.5 70.3 P< 01
Total - 100.0 - . 100.0 i "
Employment x (1
Employed 174 é’zii c L 12)% e
Unemployed . 826 o 100'0 s P L0
. Total 100.0 :

BORE o shAlel WEMA el 17494 E7 220 B8 Baol 9t mASS 12.6
HAAE7}L BEE N BHR(cGD hale 2B 714 Ekehe REEES Kol ﬁfi%%ﬁ"i
RE= N #%ﬁ%ﬁﬂ“ "J“EﬁOI ELES £ %J%E} = @%Eﬁ{%a Hﬁ.lE!?f] 37l °1%§’. DP shAl =L

2. %ﬁﬁé—i‘éﬂ BIERIBAS TS Rk

| FIEETE BSERAS R DB U REEHE HEEETS B sl ARE (1D A
shed SHTSSITL [T THHEEM 1Tl 4 Foh 25 EisemEse) ol Bhe BREIgel. A
WA KEEH AT B ol ohe JEBINY BASY T REEY 58 BEESE 3
TR E WS RS EEE 2 X 29 slo] AEzS o] ﬁ%ﬁi BET 24 BN
A EEERAS HWEE e HLom 59 ek :

FEET B WY HEERE 7772 Jrgie A x%ﬁ%A miga 7434 iamm
<2 EE AT A AR ehele, TV MiEEe B, BT, ATE @At HR
mg TR REEEGE A BfEsle B t BEME T ME, Ao o

= KIRETH HP BRI Sk b WABAE BEES = zoadd o Aok oh vkt
%)%%ﬁriﬂfﬂl Astel MRS Sgla chivele Fobx il olshel (1) BREMEEE (2 &
SOPHPARHIR () FFHEHPINEE 1) (1) FELHFFFIEEL 8519 b BAEREE o] o}
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HEiRnEs BEHM ﬁ%ﬁlﬁﬂﬁ, olvUggel v RAGEL HEIHM HHEC HE Aol
=4 B BN, A, HEA, BERL FBXEM HEEe =+ BEE, HE, BNESR, Ui
RONEE 5o EEzdEgr Al adu olE HAEBE HHESS FAEH BE(
Availability )& el =g} ch2e ®

AFRE 4 B HERES KESnE AR 1A o] SEEE EERRAA 7t
F AA HEE F A7 A Eolgd= _

(B 4> : EEss BEKES BT KRB A RkHE @5 B R R A
2 X 28l0] &) slo] z&zks HEHES RTFT Aol —fgo s EAREENIY HEHE TH
St AR ols uolol EHyEel o HMAEE (Agent)el HEE YU shrdl A
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Table 4. Relationships between Family Planning Canvass Experience and Exposure to Family Planning
Message by Media controlling for Residence and Educational Level: Chi-square Values

Urban _ Rural

Low Edu. High Edu. Low Edu. High Edu.
Radio, TV 40.4 ** 56.5 ** 90.9%* 4.7 *
Printed Media 18.6 ** 35.7 ** 40.6%* 0.7
PPFK Printed Material 217.3 ** 26.4 ** 67.1%* 3.0
Professional Non-Program 29.8 ** 15.1 ** 68.6%* 22.0 **
Professional Program 34.9 ** 29.8 ** 119.0%* 18.4 **
Non-Professional Non-Program 29.7 ** 14.1 ** 57.4%%* 17.6 **
Non-Professional Program 13.8** 11.0 ** 89.7** 25.2 **

* . p<.05

* % : p<.01

AA B, FRIESE, HEe ¥ ARYE BT REHE X AR 23 HEEme
wwl EEmES hE AS LEY BAL A BAS BASTE FEHE BEORS HEI
KEN A B Qe Ao® vebgeh M 4 HEREA Bkl HEL Aoz e
io), sto] AAze AubH o2 HEEEF EL BATAAA Eeh 28v BER#E-AAE
HX DTS REAES 7 BAGA AL B/ AS¥, AR kel WAS HBE BEK
BE B LE AREEY BE DRYE 5T HREE RE R BETRS oHFY W
7t g Aoz Jebd Aol KR

B WAEES 5O REEE fEde BHAETE WEE felv BEKE, BEMY 42
ol [pFh) ¥ A< BRARS HET WK e Aoz vl addd #iti
el BT 7lol Aagtel FEEHEM MRS BASILE HEKEA At A% EZRE 2
olx QL EEA B EEE HEEE/ BE LT BATY sl Aol #%H waw
HEEBTE & A5 EMERs FoolEel i BESE EREKE BAE AolAS

6) &mfs, L#di p 75. ‘
7) E:M, Roger & F. F. Schoemaker. §ij{§ &
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Table 5. Percentage of Those Who Knew How To Use the Each Method

Percentage Percentage
among among
v the Active Canvassers the Inactives
Methods (N=1092) (N=1216)
Oral pill . 86.1 69.8
IUD 87.1 70.4
Condom 76.4 52.0
Vasectomy 87.8 : 71.1 -
Tubal ligation 89.2 73.6

ohe (FE 6> L & MMM FAKHKS Aok WAL HRoz HMR & Hikel AT ABN
i Mgl g BAES B WESHES Jebd Aolwl M BHAIEE A ¥ MM 5
& BAEel MEe] Eelex 2REAE Bl EET ¥FYE B 1EE T o+ R
BE 4E MIES FAsgoRs o 259 48, ShiE X2RFd 0%l He Aol FEHAE
el A AE 48 MES EAMEL, 25 HBe 25 H£ANR 3MES Ak 2T AE
LEE a4 FHEAH, BAAMMe &% @4 MRS E#AAR®

3 fER, ';l-’H 7R WM BT REBHYQ KEREHE BEREBAES ﬁ‘& MeUt 2L WA
el Hal 22 HaE Hx d$e B FHH o HEES EES SIUE X%E RA LS

8) &EFH, REE pp. 248—252
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Table 6. Percent Distr’bution of Women’s Knowledge Score on Each Method

Socore

Methods 0 1 2 3 4 \ Total (N)
Oral Pill a 138 21.7 35.4 23.1 6.0 100.0(940)
b 30.7 23.4 31.7 12.2 2.0 100.0 (849)
WD - ' a i 24 12.1 18.9 32.3 34.3 100.0(951)
~ b, 7.0 236 21.6 26.4 21.4 100.0(856)
Condom a 05 ' 1.3 140 421 42.1 100.0(834)
b . 2.6 5.1 28.3 43.0 21.0 100.0(632)
Vasectomy a 99 28.7 458 20.6 100.0(959)
b 23.8. 30.6 37.3 8.3 100.0(865)
" Tubal ligation ‘a 44 154 321 48.0 ‘ " 100.0(974)
: b 146 21.6 32.2 31.6 100.0(895)

i e ‘
a: The active canvassers
b: The'inactives h

o] REBNAOSl FIEEHEI BIEERAC 13.85AE, As BT LA gkt BAS 30.754AE
dovk,47k% 2F 2E BAL B8 6.054AE, 20542 et FHREES FX
Bl 4859 Al BBIN WAS 34.3sdEq KE WtEel gt WAES 2143
AEZ 12.994E £UES ERE Jeblch TEL PERAS 42.154E5 FES RS 2
2ol WOl SR MEEEE BAES oA 21.0sAlEslel ERE B 23gv B FKEHE
EEERAS Bt BB BASS e B MK B D RUEREERAE el
A ERE dolm ek BHIRHEMC Lol AR BRES BT 9E: BALS BEEA F 20.6
HAE, BiEEHC gt BA F 8.334AEY oY JUE BE 23 BAL BB KK
B OESERA T 9.909AE, KEol siot: BAS 23.85AER HES ol2: Ytk AKX
MRS BEHERMER S Y4y BEZ T REY MEAER HES ¥ 4 dgd

O -

o m[o

rl

RIREHE BBBAL BEE o - . , \

LFHE M A BT ERT ¢ s A8Y 1 A B Y RESHEY 29
AN e KmY Mol 2ek o A RE BT o RIFEEY FRIHE 2
Aah —ES HBT 23 dt HREFA Y BES dNBowy 1 RS HEd sHen
.2} gkt G o :

A KE 7> B FEAES dvhe RASY RKRIE BIERAL, BHSE  BAES
ol ¥ WIFREE HOEL BRET it

ol ol olstw FKIBI EIERAL & BEHE A Fop b FES B LTS
el 2 Aol Aot BASH s £ hES Byl =& gEffgEo] 23.0 A=, 20.7 HAl
E2 2:394E TEsl Eokon, FHAKES 403548, 2615452 14.234E 23
EZb okl B BHGEQ SEE PEBAL@EC 53.25AE B EKER RAS 40.45
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AEA “Fri7n Fozd 12.894AE TEL ERE Jelych S BHE 2 ARRHRE
& 16.594E FE, 17 4zm_ EolE ER2 FEIHE BRBAT R BFE ¥
€ Aoz vebyth T BALEMY BAHR AL REFE ZRE 9"'3*245 S AR I, FE A
B, £F, ot @ EFEA —B Himed ha KA BEESE Yol EEA  fgn
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o MEE 3 WEMQ HENL $HRE HEes ¥ A9 WY ¢ A

Table 7. Percent Distribution of Attitude Toward Each Method among the Awarers

e
o mES BTshE

BASA & Hf 3 ZEREMEH 4 1.85AE FeE |
olvl FEREKE, Hv BHME 2
3.0H4lE ZolEr} Fobziel a3y
HAE ZUENNA 16.9HAE FqEd o]BE
EERERC] dlv WASEEC ks & BEESEA wstd FEMNCIE BNl 2l
o] Eole AolH RIF7 H%EA thske MULGHEA Hsled =2 FE

BWAHE 2k

£ oA A% 0.554E %
Farolohe BEEE A BWIHEA 3o
,AD]-/K] 'ﬂ'o]-r'ﬂ %ﬁ +$IJ

Percentage among Percentage - %% Value @df) -
the Active among ~and
Canvassers the Inactives "+ Significarice level -
Oral Pill
Good 23.0 20.7
Neutral 15.0 30.0 x? (2)=59.8
Bad 62.0 . 49.3 ... PLOl.
Total (N) 100.0 (940) 100.0 (849) . ’ oo
1UD
Good 40.2 --26.1
Neutral 17.8 . 824 x?(2)=66.1 ;
Bad 42.0 - 41.5 P<L .01
Total (N) 100.0 (951) ©7100.0(8586)
Condom o
Good 53.3 40.4 e T TG e e
Neutral 24.9 40.8 X (2)742.4.
Bad 21.8 1838 P< 01
Total (N) 100.0 (834) 100.0 (632) EEE e LA
Vasectomy _ B v:i%
Good 60.4 435
Neutral 15.6- ’80.7 x?(2)271.5"
Bad "24.0 25.8 pg.0l
Total (N) 100.0 (959) 100.0 (865)
Tubal ligation
Good 72.7 55.3 Los Gl
Neutral 12.8 29.7 x2 (2) 84 8
Bad 14.5 15.0 . Pl
- Total (N) 100.0 (974) 100.0 (895) = :
T K WG Y “dmel = RiE-< EiagmAel SRR BieREge]

: 0:‘5;-114]:5 FEAH Fof
T12. 78 ALE

Bt A



) REES Bol: AL REMR WA WO U gEeld, ok @A & MESHE
WS JEFEM BES A KRARech: BE (R 7> L BdEn

—Ro 2 BRBF BEE  teluet MEET b 2 AR BEERC 2 e a9
ol , Aol A€ olBolA MM E @]l MMM FEHES BRA DL BALES A
29A 4o BASLEM ERE vells st B (X 8>% Fd 4% nux

obEol ¥ B Wt 29 F4E BREIFMEC] Sox @ o —Bmow Fpd FE
ol ol @E WIEE Ak 2du RE dEchEA, AAE AWn, ERBE TAL 5ol B
s AE Kol obEel @molel: KEES JebRm olvh REHE WA BEESA A
FEEBIIL WA obEol BT RN BH WK BHES F4T Aoz duign zdd %
WMo BEBING BBASC M MR WA Hdl 62345 Tosd4 16.294= =
AE BEAY ERS Holxw ek Fd [WF o/ Hstd ek MECl 16.29AE Telee]
sRelEl oA L “-obE THAAT L [(fkel WD REES ERAA slaa: Aoz ArHY

Table 8. Percentage of Those Who Expect the Each Role to Sons

Percentage among - Percentage among
Roles the Active Canvassers the Inactives
(N=1092) (N=1216)
Family Lineage 79.9 89.1
Live with Old Parents - 70.8 80.7
Ancester Service 80.5 87.7
Family Name - 60.9 71.1
Make Money 52.1 58.3
Happy and Harmonious Home 26.6 37.9

Filial Piety 24.9 36.0

RIEETE BhseiA Q| ol e

K 9>+ Bt@A= BiES s Ho] gdv WAS it ERREE gk #7% AddH
B ER&ol 8% 67.634AlE, 30.354AlE2 @ XRE BT gt = FHLH A KExol
GohE HAES JiZs/t 9.1%AE, %7t 47.95AER A ERES el o} BHE
A Y BE FH BAL ¢ el :

T (R 10> B HEER BAEY HFHAES BEMoz R Ao [#iE] Z 4
Tl BEEmA P B BEREREZY HrEe ot #HEEel 10.454AE, FEAKEN 10.4 A
E, %l 21.13AE, B o KRR 8% 14.154E, 24454 E2 4 BFF7H #5E
St v WMEGEE FAES 28 BMHE JHEH 80.5AEAC R #HEE BB RASS
HEEE o BfgEe] 18.034AE, THALKE/ 11.05AE, Fo 23.754E, B¢t ¥ &
WMl 2% 10.6HAE 19.03AE2 Bl Bisgsl s $HRMQ B HREL Mt B
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Bl 70,95 452 vebiteh & AEBIAVA BIERMASS BRI AL (BRI Mg 2
Fow, RIS BT el 4 = "4% WU, £, THNEEZE ,w\ﬁ;o,ﬂ o el
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Table 9. Percent Distribution of Practice Status

Percentage among Percentage among
Status the - Active Canvassers © the Inactives
Ever User 90.9 52.1
Current User ‘ (67.6) ~ (30.6)
Past User (23.3) (21.5)
Never User 9.1 ' 470
Total (N) : 100.0(1092) ©©100.0 (1216)

Table 10. Percent Distribution of Methods of Current Use

Percentage among Percentage among

Methods the Active Canvassers the Inactives
Oral Pill 104 18.0

IUD 10.4 1.0
Condom _ 211 v 23.7
Vasectomy 14.1 9.9

Tubal ligation 24.4 18.3
Rhythm Method 10.7 ‘ ' 8.1

Foam Tablet 2.1 0.5
Others 6.6 10.5

Total (N) .100.0 (738) - 100.0 (372)

VI #5

ofgolvk ATelA [HFR) S [BEEER] S B2 MAKFENT GEUT  FESE
AT # B MAmeR Zoshd o 2 :

A, REBH @Jﬁﬁ)\af’—l A 2 RE - SN RS 4Xuw, EREI2E 3084 44
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(Abstract)

A Study on Characteristics
of Active Family Planning Canvassers

by Mun Hee Suh : Chija Kim Cheong

The importance of the active canvassers as voluntary family planning manpowers
had been well recognized. The purpose of this study was to find out the socio-demo-
graphic characteristics, family planning message exposure and knowledge, attitude
and practice of the active voluntary canvassers using the 1978 national survey data.

We operationally defined the active canvassers using two kinds of questions; Have
you ever canvassed family planning to young couples? and have you ever canvassed
contraception to neighbourhood? If a woman have canvassed both to have small
family and to practice contraception,she would be a active canvasser. And if a woman
have no canvass experience, she would be one of the inactive group. In this analysis,
the less actives who have canvassed either of the two was omitted.

The active canvassers seemed to have distinct socio-demographic characteristics
as compared with the inactive who had never canvassed family planning to others.
Those who aged 35-39 and have more than two children with at least one son tended
to be active canvassers. Those who lived in urban area and who had more than 6
year educational experience and relatively high living standard and who participated
in economic activities also showed strong tendency of canvassing.

The active canvassers are exposed to relatively much family planning message
through various media. The personal source had significant relationship with canvass
activities regardless of residence or educational level. Family planning message ex-
posure through mass media also showed significant relationship with canvass activities
except those who lived in rural area with more than 6 years educational experience.
However, printed media and printed materials as family planning pamphlets showed
no differences at all according to residence or educational level in having significant
relationship with canvass activities.

The active canvassers tended to have more specific knowledge about each method.

They also showed more favorable attitudes toward family planning and had higher
practice rate than the inactives.

But when we consider such demographic characteristics as age or No. of living
sons of the active canvassers, there is a possibility that women do not become to
participate in canvassing until they have enough No. of children including sons.
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